




the people are the top priority

   From making sure people are being safe in the workplace, 
to allowing them time with their families, to a record of no lay-
offs of full-time personnel, CoLinx has proven that its people 
are the most important part of their organization.
   “The number one priority of the company is safety,” said 
Don Louis, CoLinx president and CEO. He pointed to the list 
of company priorities, which is also in the job standards of 
every manager, that states:
	 1. Keep safety first 
	 2. Treat people with respect 
	 3. Deliver on time and accurately 
	 4. Spend within the budget 
  “Those are the priorities in order of 
priority,” Louis said. CoLinx stands 
behind its record of putting safety 
first. The Crossville location has 
over 1 million hours during 407 
days and counting without a lost 
time injury. “With 500 people lifting 
heavy round things every day, we 
haven’t had anyone get hurt to the 
point they needed to lose a day 
of work,” Louis said. “It’s a huge 
thing for us. We’re concerned about it 
because we care about our people,” Louis 
said. “At the end of the day, injuries are 
what keeps you awake at night.”
   To help workers avoid injuries, employees stretch as a group 
before starting their shift, they communicate about safety 
issues daily and, when an injury occurs, employees and man-
agement communicate about how to prevent similar incidents 
in the future.  The company safety committee, made up of 
employees from all over the facility, has been highly effective. 

CoLinx 
FAST FACTS

�s Shipping/distribution center, specializing in industrial components �s
�s 398 full-time employees �s
�s 120 part-time employees �s

�s Open since 1996; became CoLinx in 2001 �s
�s Ships 1.2 million pounds daily �s

�s Provides logistics and information technology shared services 
for competing industrial manufacturers �s 

   Louis also noted CoLinx had never laid off full-time work-
ers, giving them a sense of security in their jobs. “We’re very 
sensitive to our full-time employees,” Louis said. “We’ve 
never had a layoff. Our intent is to never have a layoff with 
our full-time employees. We’ve positioned this facility to be 
the best choice for the next 10 years with the investments 
that we’ve made.”
    CoLinx management also realizes there is more to life 
than work. That’s why the company offers family flex time, 

allowing employees 96 hours each year to adjust 
their personal work schedule to be there 

for those special family moments, from 
graduations to a day fishing with their 

child. “We offer that so people don’t 
miss family events,” Louis said. 
Staying with the company trans-
lates into more family time. More 
than 130 employees currently 
have accrued 17 days or more 
of vacation time each year. To 
be eligible, the employees have 
to have worked at least seven 

years at CoLinx. Perfect atten-
dance can also mean more time 

off from work, with three extra days 
of vacation awarded to employees 

that did not miss a day of work the 
previous year. More than 140 employees 

have met this mark.
  Louis also noted CoLinx had given wage increases 
every year it had been in business, for a total of 21 percent 
since 2001, averaging 3.5 percent each year.
  CoLinx offers employees an opportunity to earn college 
degrees and further their education through its tuition reim-
bursement program. So far, eight employees have gradu-
ated, and another seven are current participants. “We work



with them on their schedule so they can be in school when 
they need to be,” Louis said. “We encourage them to go to 
school and we encourage them to consider us for their post-
graduate employment.” Louis said at least six of the tuition 
reimbursement graduates have continued to work for CoLinx. 
“Graduates stay here because they like it here,” Louis said. 
  One reason why is CoLinx promotes from within. Of the 
company’s 75 managers, 43 have been promoted from within 
the organization. “We’re a pretty strong culture here,” Louis 
said. “So it’s easier for us to promote from within because 
you’ve already got the culture part.”
  The business changes quickly, and employees need to be 
able to move with the technology. “If you like doing the same 
thing all the time and not see things change, you would not 
like working here,” Louis said.
   Louis noted that since April, one of the owners had added 
6,000 parts to the facility; another had an additional 40,000 
parts packaged; another increased pallet locations by 15,000; 
another occupies an additional 106,000 square feet that had 
to be cleared; $13 million of storage machines were started 
and filled; a new computer system was introduced; and more 
than 100 people were transferred to new and different jobs. 
“And they did that at the same time they were still delivering 
at really great quality and not getting hurt,” Louis said. “To 
do that, is the mark of people who care.” With this additional 
work facing CoLinx, overtime was needed to accomplish the 
changes. “We are not a company who hires a lot of people 
and then lays them off when the business drops,” Louis said. 
“We use a combination of overtime and part-time employees. 
“We try to make overtime voluntary at CoLinx,” and Louis said 
the company was working to return overtime to normal levels 
of about 9 percent.
   Louis said CoLinx is on the cutting edge of the logistics 

industry. Train-
ing is critical to 
keep up with the 
rapid change. 
Last year, CoLinx 
invested 22,418 
hours of training 
in its employees. 
The company 
was awarded an 
Incumbent Work-
er Training Grant 
by the Tennessee 
Department of 
Labor and Work-
force Develop-
ment for $29,376. 
“We offer a place 
for the Plateau’s 
best and bright-
est to stay local 
and work in an 
environment that 

is as intellectually challenging as anything they could find,” 
Louis said.

Growing and growing
  
CoLinx provides warehouse, transportation and information 
technology services to its members. Formed in 2001, CoLinx 
replaced the Integrated Logistics Alliance that had been operating 
in Crossville since 
1996. “It’s a part-
nership of industrial 
manufacturers who 
have collaborated 
to share warehous-
ing, transportation 
and information 
technology,” Louis 
said.
   CoLinx also oper-
ates a Web mall, 
PTplace.com that 
handles 13 million 
transactions each 
year. “It’s one of 
the largest indus-
trial Web malls in 
the world,” Louis 
said.
  The owners of 
CoLinx are indus-
trial manufacturers 
Baldor, Gates, the 
Schaeffler Group, Timken and SKF.  Gates joined as an owner 
in 2006. The company has locations in Bellmawr, NJ; Bramp-
ton, Ontario; Dallas, TX; Edmonton, Alberta; Greenville, SC; 
and Sparks, NV. The Crossville facility occupies 700,000 square 
feet at its building on Genesis Rd. That includes the recent $13 
million expansion. The expansion added two pieces of automa-
tion equipment that store parts vertically, adding more space 
at a fraction of the building’s footprint. The most visible part 
is the rack-supported building. The system adds an effective 
120,000 square feet of storage to the facility.  Louis said CoLinx 
could double its capacity on the available land with additional 
equipment. The expansion added 34 jobs to CoLinx, bringing 
the total to 398 full-time employees and 120 part-time employ-
ees.  In mid-October, a decision was made to add 27 full-time 
employees by year end.  

Location, Location, Location
   
In a company determined to ship inventory to customers as 
quickly as possible, location of distribution centers is a chief 
concern. The Crossville location was chosen for a variety 
of reasons, including available workforce, quality of life and 
government assistance. But the easy access to Interstate 40, 

Economic Development - continued next page



and access to I-65 and I-75, made Crossville an ideal location. 
“When you look at a new location, the main thing you’re look-
ing for is where is the best place for the business.  Our objec-
tive is to deliver faster,” Louis said and that industrial factories 
were moving to the Sunbelt. “It just made more sense for us to 
position closer to the new industrial factories”. Louis noted the 
epicenter of distribution had been the corridor between Cincin-
nati, OH, and Louisville, KY. “We didn’t want to be in Cincinnati 
because we knew everything was moving South,” Louis said. 
“If you move south of Cincinnati, the next place to be is Inter-
state 40. So you can thank Interstate 40 for us being here. It’s 
the artery that gives you access to a large swatch of the U.S.”
  CoLinx delivers to 93 percent of the United States in one day, 
by truck. Crossville’s location covers east of a line from Min-
neapolis to Houston, with the exception of South Florida and 
upper New England. “We have trucks departing every week-
day to locations all around the U.S. and Canada,” Louis said. 
“We service Toronto every weekday out of Crossville.” Each 
day, Crossville ships 1.2 million pounds of components.
   Because CoLinx is closely linked to manufacturing across 
the country, Louis said the company has been keeping a close 
eye on the economy. “We are a little concerned about volume 
because we’ve watched our volume decrease,” Louis said. 
“We serve heavy industry business with mostly bearings and 
motors and industrial components. So we are really tied to 
American manufacturing.” Louis said the company shipped a 
record 32 million pounds in April.  By July, that number was 
down to 22 million pounds. Latest numbers saw 24 million 
pounds shipped in September. “We’re a little concerned with 
what’s happening in the overall industry,” Louis said. “We were 
glad to see the Federal Reserve cut the interest rate because 
it could cause some capital expenditures, which helps us 
because, generally, new machines have bearings and motors. 
We’re hopeful the economy is going to come back.”

Giving Back
 
In 2006, CoLinx and its employees were responsible for 
raising $99,000 for the United Fund of Cumberland Coun-
ty. The agency supports 29 local nonprofit organizations. 
“That’s our chosen corporate outreach,” Louis said. The 
company matches employee giving dollar for dollar. The 
2006 fundraising efforts made up 40 percent of the United 
Fund’s campaign goal. “To give you a little insight into 
CoLinx employees’ hearts, they increased their giving in 
2007 versus 2006 by 10 percent,” Louis said. The employ-
ees also raised $5,670 for the Cumberland County Relay 
for Life campaign. In addition to these community-wide 
fundraising programs, CoLinx also supports local football, 
baseball, basketball and bowling teams. “Any activities 
that our employees are involved in, we have a standing 
policy that we support them with monetary donations and 
time to flex to be there and meet their team obligations,” 
Louis said.
   CoLinx is also concerned about the environment and 
the health of its employees. Bicycles are used by person-
nel to travel around the complex, and everything that can 
be recycled is. Lights use motion sensors and turn off 
automatically when an area is not in use. In a bid to help 
employees improve their health, apples are in every break 
room. “What we have accomplished, no one person or 
small group of people can take credit for,” Louis said in 
the October CoLinx newsletter.  “Together, as one team, 
we have built something special in CoLinx. That something 
special is not made of metal or concrete. It is people. 
CoLinx people. I am thankful to be a part of a company 
that acts like a team.”  
   For more information about CoLinx, see the Web site, 
www.colinx.com. 
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MEMBERSHIP DEVELOPMENT DIVISION — Continued 

SOUTHSIDE MUFFLER & BRAKE 
Dawn Pucci

1057 South Main Street
Crossville, TN  38555

931-484-0044

SPRING LAKE RV RESORT
Leroy & Pat Bracken
255 Fairview Drive

Crossville, TN  38571
707-1414

THE LAZY DAISY
Teresa L. Graham

228 Interstate Dr., Ste. 102
Crossville, TN  38557

456-5775

WOODEN ACORN
Larry & Lori Kessie

96 North Main Street
Crossville, TN  38555

787-1919

REDHEADS BAR & GRILL
Kimberly Lemons 

224 Peavine Road #7
Crossville, TN  38555

456-4755
           

NO PHOTOS AVAILABLE FOR THE FOLLOWING NEW MEMBERS

THE EVANGELICAL LUTHERAN 
GOOD SAMARITAN SOCIETY 

James Thomason
4800 West 57th Street

Sioux Falls, SD  57108-5038
605-362-3385

CLAYTON HOMES
OF CROSSVILLE

Doug Mohney
1340 West Avenue

Crossville, TN  38555
456-5073

PILOT TRAVEL CENTERS, LLC
Stefen McDonald

2449 Genesis Road
Crossville, TN  38571

787-1901

CLASSIC CAR CRAFTERS
Randy K. Barnwell

629 Frost Road
Crossville, TN  38571

484-4596

BUSINESS AFTER HOURS

On October 18, 2007 the Chamber organized a 
Business After Hours gathering sponsored by Cum-
berland County Bank.  This event was a success 
bringing in more than 130 Chamber member repre-
sentatives.  

Again on November 29, 2007 the Chamber of 
Commerce organized another Business After Hours 
to welcome in the holiday season.  This was one of 
the most successful events ever; with more than 150 
Chamber member representatives.  This special event 
was sponsored by:  Archistructures, Inc.; CHA; Dave 
Kirk Automotive, First Realty Company, Progressive 
Savings Bank, Regions Bank, Third Tennessee Realty & 
Associates; Volunteer Energy Cooperative; Judge Larry 
M. Warner and York & Bilbrey.

If you haven’t made a habit of attending, you’re 
missing out on one of the best uses of your member-
ship investment.  It’s not all about making a sale or even 
meeting potential customers.  Although that would be 
great, networking also presents the opportunity to learn 
how other business leaders have been successful in 
their business.     

Please plan to attend the next Business After Hours 
on March 13, 2008 (St. Patrick’s Day Theme) and
take advantage of our business display table where you  
can display business or organization brochures. If you 
would like to be a sponsor for Business After Hours 
or if you are interested in donating a door prize please 
contact the Chamber at 484-8444. 
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Brown Elementary
K-2 Winner:

Taisa Boles - 1st grade
3-8 Winners:

Elise DeMaison - 3rd grade
David Phillips - 7th grade
Michael Lee - 6th grade

Crab Orchard 
Elementary
K-2 Winner:
Larry Reed - K
3-8 Winners:

Taylor Cook - 4th grade
Katie Hagan - 8th grade
Logan Lowe - 5th grade

Cumberland County 
High SchooL
9-10 Winners:

Brooke Sawyer - 9th grade
Dezirae Barnes - 10th grade

1-12 Winners:
Ashley Arkins - 11th grade

Ashley Lawson - 11th grade

Glen Martin Elementary
3-8 Winners:

Orlando Douglas - 4th grade
Lorne Koch - 4th grade

Sam Williams - 7th grade
Shannon Babincsak - 8th grade

COMMUNITY DEVELOPMENT DIVISION 
Jane Powers, Vice Chair

“Ace" Awards Winners
Each winner receives a $30.00 check

 K-2 winners received $30.00 worth of gifts

retail trade division
Charlotte Medley, Vice-Chair

The posters say it all, “Shop Crossville First, It Makes 
Sense & Saves Dollars.” Those posters were displayed 
in over 123 Crossville-Cumberland County businesses 
for the 2007 “Shop Crossville First” campaign. Corpo-
rate sponsors Cumberland County Bank, First Bank, 
First National Bank of Tennessee, Progressive Sav-
ings Bank and The Bank of Crossville; along with 63 
sponsoring businesses and 60 participating merchants, 
listed below, helped to make this a banner year for the 
Retail-Trade Committee and the “Shop Crossville First” 
campaign.

SHOP CROSSVILLE FIRST
Year after year, Crossville businesses have given 

their hard-earned money to sponsor our community’s 
schools, clubs, ball-teams, and charitable organizations.  
Sure we could go out-of-town to do our Christmas 
shopping, but why?  Some of the best businesses are 
right here in town. Shopping in Crossville and Cumber-
land County keeps economy tax revenues at home and 
allows local businesses to thrive in what is known as the 
busiest shopping season of the year. Each year the pro-
gram continues to grow and we believe that the figures 
will only improve in the future.  

Homestead Elementary
K-2 Winners:

Isaac Randolph - K
3-8 Winners:

Katelynne Norris - 2nd grade
Casey Fiste - 8th grade

Dalton Woody - 5th grade

North Cumberland  
Elementary
K-2 Winners:

Tyler Brady - 1st grade
Patrick Early - 2nd grade

3-8 Winners:
Samuel Caballero - 7th grade	

Joseph Roysden - 7th grade

Pine View Elementary
K-2 Winners:

Kaylee Thompson - 1st grade
Briana Stoudt - K 

3-8 Winner:
Robin Thomas - 6th grade

Pleasant Hill 
Elementary
K-2 Winner:

Rembert Brown - 2nd grade
Jesse Lawson - 4th grade

5-8 Winner:
Cadin Graham - 5th grade

Ashley Braddam - 7th grade

South Cumberland 
Elementary
K-2 Winners:

Jabin Loveday - 1st grade
Garet Holt - 1st grade

3-8 Winners:
Tatyana Osterday - 7th grade	

Baylee Dumouchel - 8th grade

Stone Elementary
Pre-K-2 Winners: 
Taylor Ryan - Pre-K

Kyle Christie - 2nd grade
3-8 Winners:

Angela Sadula - 7th grade
Jordan Cunningham - 8th grade

Stone Memorial 
High School
9-10 WINNERS:

Shannon Sherrill - 9th grade
Aaron Keck 10th grade

11-12 WINNERS:
Brandon Sherrill 11th grade

Matt Everett 12th grade
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RETAIL TRADE DIVISION — Continued 

   Funds from the program were 
used to award a total of 20 indi-
viduals a $100 gift certificate to a 
“Shop Crossville First” participat-
ing merchant. We would like to 
thank our media sponsors who 
helped to make this year’s pro-
gram such a success: Crossville 
Chronicle, PEG Broadcasting and 
JWC Broadcasting. Your gener-
osity is greatly appreciated.

Sponsoring Businesses
Action Heating & Cooling
Archistructures, Inc.
Bilbrey Funeral Home 
Law Office of Randal R. Boston
Brown Insurance Group
Clearview Blinds
Cracker Barrel Restaurant
Crossville Exchange Club
Crossville Memorial Funeral Home
Crye-Leike Brown Realty
Davis Concrete, LLC
Law Office of Cynthia Fields Davis
Depa, Inc.
Steven Douglas, Attorney
East Tennessee Dodge
Fairfield Homes
Farm Bureau 
Farm Credit Services 
	 of Mid-America
Field’s Engineering Consultants
Fitzgerald Truck Parts & Sales
Flynn Sign Company
Food City
Freedom Homes
Furniture Warehouse
Frances Anne Gwin Realty
Gillette Electric
Heartland Candles
J. Hicks Excavating
Highland Federal Savings & Loans
Don Hinch & Associates
Lakeland Construction
Lansford Kawasaki
Lefty’s BBQ
MMA Creative
MWS Company

MasterBrand Cabinets
Mid-State Construction
Mortgage 4 You
Anna Belle O’Brien
Our Town
Physiotherapy Associates
Pioneer Realty
Plateau Group
Plateau Properties
Promotions Plus
Prudential Plateau Realty
Reeves Realty Solutions
Reliance Technologies
S&S Siding Supply, Inc.
John Smith 	
	 Professional Pharmacy
McKinley Tabor
Terry Wayne Company
Third Tennessee Realty 
	 & Associates
Third Tennessee Realty, 
	 Pam Hofmann
Title Centers of America
Upland Design Group
US Bank
US Cellular
Vol First Telecommunications 
	 Services
Webb Avenue Mini Storage
Wilson’s Paint & Decorating Center
Witt Financial Group, LLC
Hassell Ray York
 
Participating Merchants
Arcy Acres Christmas 
	 Tree Farm & Nursery
Best One Tire & Service
Beverly’s Beauty & Barber Salon
Brookview Day Spa
Century 21 Realty Group, LLC
Chestnut Hill Winery
Crossville Chronicle
Crossville Depot & Gift Shop
Crossville Flea Market
Crossville Housing Authority
Crossville Model Railroad Club
Cumberland Auto Parts
Dairy Queen/Main Street Location
Dave’s Coin & Supply

Dickey’s Barbecue Pit
Fabulous Boutique Nails & Gifts
Family Ties Restaurant
Forte’s At Tansi
French’s Boots
French’s Shoes
Frontier Communications
Gardens To Go, Inc.
Gernt Insurance
GIGI’s
Halcyon Days Restaurant
Hill’s Department Store
Home Décor
JWC Broadcasting
Joe and Glo Plumbing
Dave Kirk Automotive
Laughing Bodies Yoga & Pilates
The Lazy Daisy
Little Blessings Quilt Shop
Little One’s Boutique
Mayberry’s Complete Home 
	 Furnishings
Mayberry’s Interiors
McCulley Siding and Windows
Medley’s Carpet Center
Dr. Jack Miller
Movies 4 Sale
PEG Broadcasting
Rocky Top 10 Cinema
Rocky Top Realty
Sears of Crossville
Shadden Tire Company
Shear Academy
Sign Smith Signs
Sinard’s Used Furniture & Décor
Southside Muffler
Teresa’s Uniform Shop
The Wooden Acorn
Tri-County Rentals
Drs. Turney & Boyd, PLLC
Upper Cumberland 
	 Veterinary Clinic
VF Factory Outlet
Volunteer Energy Cooperative
Walgreen’s
Wal-Mart Supercenter
Wildwood Catering
Woodmere Shell
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RETAIL TRADE DIVISION — Continued 

Shop Crossville Winners — First week

Thelma Ann Eldridge
Hill’s Department Store

Bethany Merriman
Tri-County Rentals

Kimberly Zeek
Wal-Mart Super Center

Elexis Keith
McCulley Siding & Windows

NO PHOTO
AVAILABLE

Jo Albert
Rocky Top 10 Cinemas

Shop Crossville Winners — SECOND week

Kathleen Landis
Arcy Acres Christmas Tree Farm

Reba Norris
Drs. Turney & Boyd

Kathy karlesven
French’s Shoes

Jackie Bohannon
Frontier Communications

Wanda Thomas
Movies 4 Sale

NO PHOTO
AVAILABLE

Shop Crossville Winners — THIRD week

Shop Crossville Winners — FOURTH week

Deborah Schnider
Laughing Bodies Yoga

Nicholas Brescia
Brook View Day Spa

Sue Patton
Hill’s Department Store

Donna Berry
Dave’s Coin & Supply

Betty Williams
Teresa’s Uniform Shop

Doris Parsons
Medley’s Carpet Center

Tracy Smith
Cumberland Auto Parts

DianA Parvin
Wooden Acorn

Terry Novitch
Gernt Insurance

Sue Townsend
VF Factory Outlet
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There will be a special Tennessee Sales Tax Holiday beginning on March 
21, 2008 at 12:01 am and ending on March 23, 2008 at 11:59 pm. This is a 
one-time only holiday that was put in place by the Tennessee Department of 
Revenue. Take advantage of this special date to buy items such as: clothing, 
school items, computers and much more!

As always, the continued Annual Sales Tax Holiday for Tennessee begins 
at 12:01 am on the first Friday of August and ends at 11:59 pm on the fol-
lowing Sunday. 

TENNESSEE
SALES

TAX

www.tntaxholiday.com

The Crossville-Cumberland County Chamber of 
Commerce along with the Tennessee Small Business 
Development Center presented a free small business 
owners start-up workshop on Wednesday, December 
12, 2007, from 10:30 a.m. to 12:30 p.m. at the Cham-
ber of Commerce Office.

The workshop was led by Jutta Bangs (a former 
small business owner) and a Senior Business Specialist 
with Roane State’s Tennessee Small Business Develop-
ment Center. The two hour session covered:

~ Becoming a successful business owner
~ Choosing the right legal structure and purpose
~ Basics of a business plan
~ Understanding Tax, License and Insurance Issues 		
   and Options
~ Setting up Adequate Accounting and Recordkeeping
~ Info about the new SBA Patriot Loan Initiative – for
   Veteran’s and their spouses 
   

America’s 25 million small businesses are the strength 
of the U.S. economy, contributing more than half of 

TENNESSEE SETS SPECIAL SALES TAX HOLIDAY DATE

RETAIL TRADE DIVISION — Continued 

Small Business Workshop Held at Chamber

Small Business Workshop attendees 
Left to Right — Dana Peterka, Amy Campbell, Senior Small 

Business Specialist Jutta Bangs, Financial Advisor Gary 
Greene with Progressive Savings Bank, Vicki Baucum, 

Tres Baucum and Stephanie Howard

the country’s gross domestic product and employing 
over half of the private work force.  The free workshop 
focused on key elements of starting and managing a 
small service, retail, or manufacturing business. 



Population Census	 1990	 2000	     2001	 2002	 2003	 2004	 2005

Cumberland County	 34,736	 46,802	 48,058	 48,604	 49,391	 50,084	 51,346
City of Crossville	                      10,433 special census June 2006

Building Permits 	 2001	 2002	 2003	 2004	 2005	 2006	 2007

City of Crossville	 108 New Homes	 60 New Homes	 89 New Homes 	 152 New Homes	 105 New Homes	 179 New Homes	 147 New Homes (Nov)

Lake Tansi	 86 New Homes	 62 New Homes	 62 New Homes  	 65 New Homes	 77 New Homes 	 68 New Homes	 80 New Homes (Nov)

Fairfield Glade	 110 New Homes 	 109 New Homes	 118 New Homes 	 105 New Homes 	 193 New Homes	 250 New Homes	 118 New Homes (Nov) 

Other Indicators	 2001	 2002	 2003 	 2004	 2005	 2006	 2007

Electric Meters	 26,907	 27,506	 28,240	 28,905	 29,577	 30,540	 31,270 (Nov)
Employment	 19,480	 20,840	 21,140	 20,620	 20,470	 21,320	 21,780 (Nov)
Unemployment	 1,340	 1,310	 1,430	 1,264	 1,380	 1,230	 1,210 (Nov)
Unemployment Rate	 6.4%	 5.9%	 6.3%	 4.9%	 6.3%	 5.4%	 5.3% (Nov)
	

Local Option Sales Tax	 FEBRUARY 2007	MAR CH 2007	A PRIL 2007	MA Y 2007	 JUNE 2007

County/City Name	N et Collections 	N et Collections	N et Collections	N et Collections	N et Collections

Cumberland County	 $ 157,157.08	 $ 144,591.79	 $ 218,706.06	 $ 252,804.18	 $ 244,123.50
Crossville	 $ 1,019,642.07	 $ 962,257.61	 $ 1,221,978.71	 $ 1,099,061.39	 $ 1,322,514.37
Pleasant Hill	 $ 6,901.56	 $ 6,403.94	 $ 6,659.10	 $ 9,053.87	 $ 5,247.65
Crab Orchard	 $ 8,667.75	 $ 8,127.02	 $ 14,854.62	 $ 15,703.24	 $ 19,430.88

Local Option Sales Tax	 JULY 2007	AUGUST  2007	SE PTEMBER 2007	O CTOBER 2007	NO VEMBER 2007

County/City Name	N et Collections	N et Collections	N et Collections	N et Collections	N et Collections

Cumberland County	 $ 279,986.10	 $ 226,607.00	 $ 239,662.05	 $ 241,679.73	 $ 242,680.20
Crossville	 $ 1,302,852.19	 $ 1,151,673.53	 $ 1,202,470.52	 $ 1,242,135.44	 $ 1,130,340.69
Pleasant Hill	 $ 4,530.00	 $ 4,331.13	 $ 4,239.73	 $ 5,266.89	 $ 4,494.67
Crab Orchard	 $ 20,340.21	 $ 17,788.12	 $ 28,918.62	 $ 22,063.03	 $ 17,182.45

Crossville-Cumberland County
Chamber of Commerce
34 South Main Street
Crossville, TN 38555
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BUSINESS BAROMETER
for Crossville and Cumberland County

Board of 
Directors:
Charles Daugherty
Randy Graham
Janice Hamby
Jerry Harris
Dorine Hatler

Tonya Hinch
Roy Howard
Charlotte Medley
Mike Metts
Pepe Perron
James Perry
Jane Powers

Steve Rains
William C. Schmich, Jr.
Bill Startup
Ben Sweeney
Ex Officio:
David Gibson
Dr. Jack Miller 

Chamber Staff:
Beth Alexander
Jeanny Davenport
Gail Langen
Linda Daugherty 
    (Ambassador)


